
Breastmilk is the normal way to feed a baby and the most ideal source 
of nutrition due to its unique benefits. When an infant cannot receive 
breast milk, the only suitable and safe alternative is a scientifically 
developed infant formula product which satisfies all the nutritional 
requirements of infants aged up to six months.

The Infant Nutrition Council (INC) represents the vast majority of 
manufacturers, marketers and ingredient suppliers of infant formula 
and toddler milk drinks in Australia and New Zealand. All members 
abide by the local interpretations of the International Code of 
Marketing of Breast-Milk Substitutes 1981 (World Health Organisation 
Code) and INC’s own Code of Conduct to ensure industry best practice.

As the trusted voice of the industry, INC encourages optimal infant 
and young child nutrition. This includes through support of the 
Australian and New Zealand governments’ public health goals for the 
protection and promotion of breastfeeding and, fair and 
science-based treatment of infant formula and toddler milk drinks.

INC is the contact point for government to connect with the infant formula 
and toddler milk drink sector. INC engages directly with governments in 
Australia and New Zealand and advocates for its members in the 
development of policy and regulations, the enforcement of the marketing 
codes and the promotion of Australian and New Zealand exports to 
international markets.

Introduction

Collaborative Government Relations

INC provides export support to its members through developing strong 
and collaborative relations with governments on export issues; identifying 
new market access opportunities for members and ensuring that INC 
members have access to the latest information about changes in 
regulations and emerging trends.

Trade and Market Access Resources

INC provides scientific and regulatory resources through its Scientific and 
Regulatory Committee (SRC), made up of experts with wide ranging 
experience in the infant formula and toddler milk drink industry. This 
includes scientific, technical, research and regulatory expertise.

Scientific and Regulatory Resources 

The Infant Nutrition Council has international networks that extend through 
Asia, Europe and Northern America. It is a committed member of the 
International Special Dietary Foods Industries Association (ISDI). 
INC works closely with ISDI and the Australian and New Zealand Codex 
contact points to ensure that international standards in infant formula 
regulation align as far as possible with Australian and New Zealand standards. 

Strong International Networks
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Breastmilk or infant formula should be the sole source of nutrition 
for infants from 0 to 6 months of age.

Infant Formula can serve as a complement or substitute for breast 
milk providing all the nutrients required for normal growth and 
development.  

At around 6 months, complementary foods are also needed to 
meet the child’s increasing energy and nutrient requirements as 
part of the transition to solids. 

Toddler Milk Drinks (TMDs) are suitable for young children aged 12 
months and above. They are not breastmilk substitutes, but rather 
supplementary foods to be used only in specific circumstances when 
intakes of energy and nutrients may not be adequate. They are not 
designed to replace food; the recommended dosage as labelled is up to 
one to two small cups a day. It is important that young children are 
encouraged to eat a variety of foods. 

Global research supports the appropriate use of TMDs as ‘an effective 
source of complementary nutrition to supplement children in need when 
consumed in appropriate amounts in addition to a normal diet.’ 1

There is a legitimate role for TMDs in addressing micronutrient deficien-
cies in toddlers, including iron deficiencies. This has been supported by 
the recent OzFits Trial of over 1,140 Australian infants and young 
children aged 0-2 years. It found that that 92% of 6–12-month-old 
infants, including breastfed infants, and 25% of toddlers (aged 1-2 years) 
receive inadequate iron based on their dietary intake. 2
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INC does not support efforts to limit access to information to parents 
about infant formula and toddler milk drinks. The assertion that the 
marketing of TMDs is a proxy for infant formula and dissuades people 
from breastfeeding is simply not correct nor is it supported by the 
evidence. 

In a recent independent survey of attitudes to breastfeeding, infant 
formula and TMDs conducted for the Infant Nutrition Council involving 
over 1000 parents in Australia and New Zealand a range of reasons 
for using infant formula and TMDs were aired.

Informed Choice

This research suggests that TMDs are not seen by parents as a proxy for 
the marketing of infant formula that discourages breastfeeding.  Only 8% 
thought that parents might be confused whether TMDs are Infant Formula.  
Only 6% of parents thought that marketing TMDs might discourage 
breastfeeding.

Parents and carers need valid and specific information to make an 
informed choice about which products to use.  To inform their decisions, 
parents want access to the full range of information about what is 
available, including accurate labelling, the counsel of health care 
professionals and family, and accurate advertising.

Toddler Milk Drinks


