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The	
  Infant	
  Nutri.on	
  Council	
  

•  The	
  associa.on	
  for	
  the	
  infant	
  formula	
  industry	
  in	
  
Australia	
  and	
  New	
  Zealand;	
  manufacturers,	
  
marketers	
  and	
  brand	
  owners	
  –	
  established	
  2009	
  

•  30	
  member	
  companies	
  responsible	
  for	
  over	
  95%	
  of	
  
the	
  volume	
  of	
  IF	
  manufactured	
  &	
  sold	
  in	
  ANZ	
  

•  Represents	
  all	
  interests	
  of	
  the	
  infant	
  formula	
  
industry;	
  infant	
  formula	
  regula.on,	
  impor.ng	
  
product,	
  marke.ng	
  locally,	
  manufacturing	
  and	
  
expor.ng	
  product	
  	
  

•  We	
  want	
  parents	
  to	
  be	
  confident	
  in	
  the	
  safety	
  and	
  
integrity	
  of	
  formula	
  manufactured	
  and	
  marketed	
  in	
  
ANZ	
  





INC is committed to supporting both 
breastfeeding and infant formula 

We advocate for optimal nutrition for all infants 
 

  1. breastmilk first  
 
or, when a baby is not given breastmilk, 
 

  2. infant formula (the only suitable   
 breast milk substitute) 

 
  

 



INC Code of Conduct 
INC members abide by a strict code of conduct. 

 
They work together to resolve issues relating to the infant 
formula industry in Australia and New Zealand and to ensure 
industry best practice through setting standards for marketing, 
regulatory compliance and promotion of breastfeeding.  
  
Issues may include:  

–  matters concerning the industry marketing codes in Australia and 
New Zealand  

–  the support of breastfeeding  
–  possible false and misleading claims 
–  food regulations and standards 
–  food safety issues   
–  company representatives’ conduct and activities  



Member companies and INC aim to 
achieve best practice  

1.  Compliance with laws and regulations 
governing infant formula products 

2.  Ethical marketing practices   
3.  Good supply chain integrity 
4.  Extensive scientific and regulatory 

knowledge and expertise   
5.  Strong and professional industry 

associations and networks 
6.  Strong government relations  
7.  Strong international relations  



Safe manufacturing and ethical 
marketing of infant formula form 
the foundation of all infant formula 
companies  



 
Industry, government and food 
regulators need to work together to 
ensure the integrity of New Zealand’s 
infant formula industry 
 
 
 
 



…and finally	
  

We	
  must	
  never	
  forget	
  
why	
  our	
  industry	
  exists	
  

 



Infant formula was developed to 
reduce infant mortality and 

morbidity for those babies who 
don’t receive breast milk 



What is at stake is the health and 
safety of the world’s most vulnerable 
population 
 



  
www.infantnutrititoncouncil.com 

 


