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The Mining to Dining Boom?

Iron Ore / Copper Ore / Other Ores

Coal / Fuels / Qils

Food & Beverages

Gold & Precious Metals/Stones

Aluminium & Copper

Machinery & Equipment

Aluminium Oxide / Other Chemicals

Pharmaceuticals

Vehicles

Consumer Products (Cosmetics, Fashion,
Jewellery, Other)

Other

TOTAL

84b
68b
33b
17b
8b
6b
6b
4b
3b

2b
31b

A$262b (approx)

Australia




In Context - Australia’s F&B Exports to World 2013

Australian Dollars (Smillion)

HS

ARG 2012 2013 0 Z’vGeTz";::;
02 MEAT (66% beef, 23% lamb, 8% offal) 6,523 7,131 8,585 25.98%| 31.61%
10 CEREALS (75% wheat, 15% barley, 4% rice) 2,667 8,328 8,335 25.22%| 212.52%
12 OILSEEDS (58% canola, 27% hay) 525 2,661 3,190 9.65%| 507.62%
04 DAIRY (50% milk powders, 30% cheese) 2,425 2,167 2,309 6.99%| -4.78%
22 BEVERAGES (90% wine, 5 % spirits, 2 % soft drinks, 1% beer) 3,107 2,094 2,075 6.28%| -33.22%
01 LIVE ANIMALS (mostly cattle and sheep) 929 1,050 1,036 3.13%| 11.52%
08 FRUIT & NUTS (35% almonds/macadamias, 25% citrus, 15% grapes, 10% stonefruit) 581 674 1029 3.11%| 77.11%
07 VEGETABLES (90% legumes, 5% spuds/carrots, 5% onions) 457 1,247 1,013 3.07%| 121.66%
03 SEAFOOD (50% rock lobsters, 20% tuna/salmon, 15% prawns) 1,020 895 966 2.92%| -5.29%
19 BAKERY / MIXES / FORMULAS (58% bakery mixes, 22% biscuit@infaknt fornﬁ) 294 672 788 2.38%| 168.03%
11 FLOURS (50% maltings, 25% gluten, 11% oats) 555 668 759 2.30%| 36.76%
15 FATS & OILS (50% tallow, 20% canola, 17% margarine, 2% olive oil) 451 613 745 2.25%| 65.19%
23 ANIMAL FEED (34% pet food, 20% bird seed) 478 533 627 1.90%| 31.17%
21 PKGD MEALS / DESSERTS / SNACKS / SAUCES (45% packed foods,25% sauces, 8% soups) 376 436 503 1.52%| 33.78%
35 PROTEINS (40% tannery powder, 15% casein, 10% whey protein conc.) 301 269 296 0.90%| -1.66%
17 SUGAR &CONFECTIONERY (45% sucrose, 20% confec, 14% lactose, 7% gum) 189 265 255 0.77%| 34.92%
18 COCOA & CHOCOLATE (76% is chocolate products) 191 177 181 0.55%| -5.24%
20 PKGD FRUIT & VEG, INCL. JUICE (42% is juice, 24% canned fruit, 11% frozen veg,8% jam) 258 176 181 0.55%| -29.84%
16 PKGD MEAT & SEAFOOD (40% canned abalone, 55% canned meats) 193 131 125 0.38%| -35.23%
09 TEA, COFFEE & SPICES (50% roasted coffee, 15% tea) 34 38 40 0.12% 17.65%
13 GUMS & RESINS 7 7 7 0.02%|  0.00%

2501 [ SALT 233 4 3 0.01%| -98.71%
TOTAL 21,794 30,236 33,048 100.00%| 51.64%
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Asia’s Total Agrifood Imports

2008 2013 Australia A
$19.5b

Australia A ’ (5.6%)
$15.6B

I (6.2%) I |

A$249b A%348b

Australia Unlimited




Brazil not just for the World Cup

Exporters Share 2008 Share 2013

USA 20.83% 17.84%
Brazil 8.23% 11.03%
China 8.93% 8.99%
Australia 6.18% 5.61%
Thailand 5.19% 5.22%
Indonesia 5.38% 4.59%
Argentina 3.62% 4.20%
Canada 4.25% 4.03%
Malaysia 3.96% 3.65%
New Zealand 2.56% 3.26%

Gains by Brazil &
Argentina = $11.8b
In lost market share
to Aust. and Others
in 2013

Meat

Dairy
Seafood
Horticulture
Fats / Flours
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The Strategy — What Asia Wants

Snackfoods in Australia
Vs
Snackfoods in Asia
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Australia’s Current Exports of Infant Formula

« Total exports (190110) in retail packaging A$58m

« Exports to China of same = A$25m

« Total exports (incl. base powders 190190) = A$140m

Australia Export Statistics Y a“
Commodity: 190110, Food Preparations For Infant Use, But P B
Year Endi )
T SR Augtrall D % Share % Change
2012 2 2014 2014 2014/2013

World 7 46,095,798 57,610,806 100.00 24.98
China 3%, 15,399,195 24,588,702 42.68 59.68
Taiwan ,978,357| 6,116,877 8,938,344 15.52 46.13
Korea South " 1,485,168 7,406,018 7,455,078 12.94 0.66)
Hong Kon < 4,423,898 4,100,054 5,554,871 9.64] 35.48
Malaysia 3,090,503 4,083,979 3,666,881 6.36) -10.21
Vietnam 1,453,842 2,364,731 2,712,224 4.71] 14.69
New Zealand 4,535,998 676,053 1,584,510 2.75] 134.38|
Cambodia 172,914 263,737 1,183,801 2.05] 348.86|
Thailand 1,571,672 1,684,728 611,844 1.06) -63.68
Macau 137,304 153,798 594,133 1.03] 286.31
ISingapore 425,491 412,396 505,126 0.88 22.49
Papua New Guinea 3,003,650 2,769,053 115,486 0.20] -95.83
Vanuatu 145,261 140,842 37,969 0.07 -73.04
United Arab Emirates 48,220 0 20,614 0.04 0.00]
Solomon Islands 46,679 161,065 16,023 0.03] - 90.05
IFiji 0 0 13,077 0.02] 0.00
Nauru 12,597 27,860 6,188 0.01 -77.79
New Caledonia 21,020 3,141 3,010 0.01 -4.17|
France 0 0 2,294 0.00] 0.00
Philippines 1,987 631 631 0.00] 0.00
Saudi Arabia 9,081 0 0 0.00] 0.00
Oman 6,316 0 0 0.00 0.00
Germany 0 120,960 0 0.00| -100.00
Afghanistan 24,425 [9) [9) 0.00| 0.00|
Indonesia 3,685 707 0 0.00] -100.00
Togo 0 88,577 0 0.00] -100.00
[Tonga 95,179 121,396 0 0.00 -100.00

Source of Data: Australian Bureau of Statistics
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Unique Selling Position
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Food safety is a major concern across China

Biggest and Second Biggest Concerns

Health/Food Safety

Income

Children’s Education and Welfare
Healthcare

Job Security

Parent's Welfare and Happiness
Increasing Food Prices

Personal Career

Real Estate Prices

Environment

Source: 2013 China Consumer Confidence Survey
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Market Access

 (China cuts number of permitted imported infant formula
brands to less than 100

« Just 94 foreign infant formula brands have so far been

given approval for sale in China under new regulations -
down from reportedly more than 800.

« Australia currently has 5 approved export manufacturers,
NZ 8.
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Brand Integrity

A Chinese retailer is offering insurance to
customers who buy infant milk powder.

Suning Commerce Group Ltd, which owns
the Redbaby chain of stores, launched the
policy this week, backed by China's second
largest insurer Ping An Insurance Group.

If a brand of milk powder is recalled,
customers would be paid up to 2,000 yuan
($325) per can, with payments capped at
100,000 yuan.

Suning said it was giving the insurance away
for free for the first 40,000 cans of baby
formula sold. After that, customers can buy
the insurance online.

Redbaby stocks milk formula from
multinationals including Mead Johnson
Nutrition, Nestle SA, Danone SA as well as
brands made by China's New Hope
Nutritional Foods Co in partnership with New
Zealand's Synlait Milk Ltd.

Australia



Brand Integrity and new Online Channel Opportunity

 Tmall Global offers
online access to
Chinese customers
from an Australian
base

 Aonetime USD
25,000 registration
fee is used to
promote product
integrity.
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Baby food

Australia is highly regarded for
baby formula but the USA and
New Zealand outperform it.
Innovation is important to these
categories — reinforcing the need
to maintain credentials

Percentage of scores
7 out of 10 or higher

Australia 35

Japan 28

Indonesia 25

India 20

France 19
.............................................. e O
.............................................. e e
e oermany a4

Base: Baby food (n=765) CM3d Using the scale shown, when you take into account everything you look
for in <category>, how do you rate the <category> from each country below?



Australia performs strongly fbr all dairy categories in China,
but New Zealand is the market leader. This reinforces the
need for branding that differentiates Australia

COUNTRIES RATING: % rating country 7 out of 10 or higher for |

the category (see question in footnote)

L3N g

OTHER DAIRY
MILK CHEESE PRODUCTS

New Zealand _ 80 New Zealand New Zealand _ 66

H
o

USA France China
China usa N 32 usa NI 48
Canada Italy _ 31 France - 39
France Canada - 27 Italy - 37

N
-

Canada - 29

Japan - 29
Scandinavia - 19
Spain - 19

Scandinavia China

Japan Scandinavia

[y
]

Italy 16 Spain

Spain . 10 Japan
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Base: Milk (n=283), Cheese (n=221), Other dairy products (n=221)
CM3d Using the scale shown [0 to 10], when you take into account everything you look for in <category>, how do you rate the <category> from each country below? [Top 4 box = ratings
7 out of 10 or above]

Australia 16




Market Opportunities

Imported value in 2009 Imported value in 2013

Importers USD$ '000 UsDS '000

World 4,428,418 8,175,059

Asia Total 1,203,060 3,159,655

China 604,522 1,477,951

Hong Kong, China 1,062 863,392 :g:
Malaysia 118,450 199,327 ;i

Viet Nam 152,367 172,746 2
Thailand 87,500 122,255 g5
Taipei, Chinese 52,972 86,499

Philippines 127,456 59,448

Indonesia 23,810 55,772

Korea, Republic of 21,428 47,591

Cambodia 9,326 32,124

Singapore 3,326 26,923

Myanmar 8,929

Mongolia 3,637

India 788 3,038

Japan 53 23
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Contact Austrade — BDM'’s

 Shanghai — Ms Stella Cai

« Seoul — Mrs Haesook Chung

« HK - Ms Frances Cheung

« K.L-Ms Renee Lee

 Hanoi — Ms Chi Hoang

« Bangkok — Mr Sarakit Chutikul
« Taipei — Ms Duli Chang

« Jakarta — Ms Sonya Monica

« Singapore — Ms Rekha Isaac

« Myanmar — Mr Thanda Khine
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